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To: All panelists

Hello! London nice and
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From Purpose to
Impact in Sustainability

Why do How are you What is your

you exist? Sustainable? positive impact?
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Today we will explore 4 topics

Why do you exist? How are you Sustainable? What is your positive impact?

The macro drivers increasing focus on Sustainability

The stakeholders demanding brands do more

How brands are responding

Questions to ask yourselves moving forward

____________________________________________________________________________________________________________
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THE MACRO DRIVERS
INCREASING FOCUS
ONSUSTAINABILITY
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EVOLUTION OF
"SUSTAINABILITY”
OVER TIME

The inflection point of
sustainability today....

Sustainability
rooted in climate
and environment

Shift toward
/ Corporate Social
Responsibility
Rise of
Corporate
Post WW2 1960s1970s  Philanthropy
Early Environmental
Corporate movement

Philanthropy
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2020 BROUGHT BOTH CLIMATE AND INEQUALITY INTO SHARP FOCUS

TN [TTRL A
GENDER | . M - . W RACIAL

| 1|'. 1!'.
“.I, H

.' ,.“I',

O " HEALTH



RHEALIH
INEQUALITY

Global Deaths

2,599,046

525,701 deaths
UsS

266,398 deaths

Brazil

190,604 deaths
Mexico

157,853 deaths
India

Data from Johns Hopkins University of
Medicine
Coronavirus research Center as of 3.8.21

Ehe New Hork Times

Millions Have Lost Health Insurance in
Pandemic-Driven Recession

What is ‘vaccine nationalism’ and why is it
so harmful?

Countries scrambling to be the first to inoculate their populations will

achieve little if others go unvaccinated as a result.

Update: October 2020
J

FEED|NG
AMERICA

The Impact of
the Coronavirus on
Food Insecurity in 2020

“The number of people who are food
insecure in 2020 could rise to more than
S0 million, including 17 million children.”

Feeding American 2020

THE WALL STREET JOURNAL.

>aul Farmer’s Fight
Against the ‘Medical

Deserts’ of the World
Apio lics and

neerin global health hes battied panden

worked to bolster clinical systems from Sierra Leone to
Karakhstan
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Ccurtesy Ben Cra

2020: The ymir America confronted racism

Gl}gﬁlian

Mayor inaugurates 'Black Lives Matter Plaza'in
DC with giant yellow letters
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GENDER
INEQUALITY

POLITICO

GLOBAL

CITIZEN
L5 GIRLS & WOMEN

Half of UK Women Say Progress on
Gender Equality Is in Reverse
Because of COVID-19

A survey reveals that women are more likely to have lost jobs
and are doing majority of housework.

Ehe New Hork Eimes

'Transgender People Face New Legal
Fight After Supreme Court Victory

Though the Supreme Court embraced a broad definition of sex in

ANOTHER 47 MILLION WOMEN
E POVERTY LINE?

BElIIW’ TH

#ACTFOREQUAL

&R FOROM

June, the Department of Health and Human Services pressed
ahead with changes that narrowed the definition of sex in the
Alfordable Care Act.

Gl’{;lllr%lian

'Calamitous’: domestic violence set to
soar by 20% during global lockdown

Data from the UN population fund, outlining increases in abuse,
FGM and child marriage, predicts a grim decade for many women

Ogilvy Consulting
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SOCIO-
ECONOMIC
INEQUALITY

The Washington Post

Opinion: A $15 minimum wage would cost
employers. Inequality costs all of us.

Eveningi-Standard
Covid, women and the ‘shecession’:
how thc pandemic has created a new
battle for equality

Mar 4, 2021, O7:00pm EST | 541 views

Billionaires Profit During
Pandemic While Masses Suffer

1, Seerch Bloomberg Equality + Businessweek

Remarks

The Legacy of the Lost Year Will Be
Devastating Inequality

Covid amplified every structural bias that exists.

@ THE WORLD BANK

InA

yahoo/news
India farmer protests: How rural incomes
have struggled to keep up
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COVID-19 to Add as Many as 150 Million
Extreme Poor by 2021
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“Today’s interim report from the UNFCCC /s a red alert for
our planet. [t shows governments are nowhere close to
the level of ambition needed to limit climate change to
1.5 degrees and meet the goals of the Paris Agreement

Secretary-General Anténio Guterres

3z NEWS

Extinction threatens third of freshwater fish species,
report finds

Migratory populations have fallen by more than three-quarters since the 1970s, while larper species have

declined hy 2 “catastraphic™ 94 percent.

Gi’}‘alllrediam
More than 100 Australian plant species
entirely burnt in Black Summer

bushfires, study finds

T B
L) /

Report: World Needs Equivalent Of
Pandemic Lockdown Every Two
Years To Meet Paris Carbon
Emission Goals

Envircamental News 1or @ Healtaler Planet and LH

Microplastics Found in Antarctica's
Food Chain for First Time

@ By Deuteche Welle | Jun. 24, 2020 07:42AM EST GRS

THE

NATIONAL LAW REVIEW

Biden Administration Rapidly Advances Climate

Change Agenda

Wednesday, February 17, 2021

Ogilvy Consulting
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Source: Doughnut Econom ics by Kate Raworth

The Doughnut of social and planetary boundaries (2017)

“Humanitys 2Ist century
challenge is to meet the
needs of all within the
means of the planet.”

- Kate Raworth
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STAKEHOLDERS ARE
DEMANDING BRANDS
DO MORE
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Brands face
a myriad of
Increasingly
engaged
stakeholders




“Fvery time you spern
morney, You re castin

a vote for the kind o
world you want.”

Anna Lappé




Sources: Mediacom, Fuse, Fast Company, Forbes

From consumer to active citizen

63% 76 7 7700 7700

of people believe of Gen/Z are of Gen/Z feel business of GenZ rank working
that brands have a concerned about should make doing for a company that
responsibility to give humanity's impact good a central part helps the world as

back to society on the world of their business important as salary



ol /:

“10 prosper over time,

1/67:]/ company must not

I nveStO I'S N7 only deliver financial
demand it

Blackrock CEQO tells companies to
contribute to society.
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citizens
consumers

help them

Text UNITED to 30330

BUILD BACK
BETTER




Covid has accelerated
expectations even turther

03« (G« 13«

Communicate their talk about how they Inform about their efforts
brand values could be helpful in the to face the situation
new everyday life




HOW BRANDS
ARE RESPONDING
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RACIAL
INEQUALITY

2020 was the year many brands
put racial justice on their agenda.

Creating lasting change, that’s
not performative, will require
long-term, intentional action.

Worth

How 2020 Impacled DEI in the
Workplace and Where We Go From
Here

Unilever Is Banning The Word
“Normal” From Beauty Products

)

QUAKER

EST 1877

Quaker Oats will rebrand its
Aunt Jemima products due to
its racial stereotyping

Hindustan Unilever renamed its
flagship skin care brand Fair &
Lovely as Glow & Lovely

The Washington Redskins
American football team has
confirmed it will retire its name

Uncle Ben’s is to scrap the
image of a black farmer and
could change its name

Ogilvy Consulting 24



GENDER
INEQUALITY

Brands have focused on
different aspects of gender
iInequality.

Ensuring external
communication is supported
by internal actions is crucial.

} H =~ The gender gap in financial inclusion

There has been little progress -,
in closing the gap since 2011 {\

980 million women Globally men are 7%
are unbanked more likely than women
to have a bank account

The gap is greater in developing countries where men are 9%
more likely to have an account

..,..‘ Center for Inclusive Growth

v
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Unilevev

It’s time to end the silence
on domestic violence

We're making our Global Domestic Viclence and Abuse Policy available
to other employers to help those that don’t have one put measures in
place

m Burger King Apolagizes and Deletes

Tweet That Said 'Women Belong in the
Kitchen’

Meznt to flic the sexist phrase and grcmote a scholarshic, the

them.

Oreo and Potato Head Said
“Trans Rights.” LGBTQ+
Advocates Said “Huh?”

Yesterday, two brands decided to pander to LGBTQ+ consumers. The response was less
than appreciative.

Investing in the Next Generation of

Women Storytellers

Ogilvy Consulting 05




SOCIO-
ECONOMIC
INEQUALITY

Brands are directly improving the
lives of employees through
higher wages and living incomes
across their supply chain.

6 INDEPENDIENT

Unilever to insist all suppliers pay
living wage by 203

ant promises Lo Lackle low pay around the world

BUSINESS

Costco To Raise Minimum Wage To $16
An Hour: 'This Isn't Altruism’

VOGLE

This Hashtag Unlocked $15 Billion of Lost
Wages Due to Cancelled Orders From Gap,
Levi's, and Other Brands

Ehe New York Times
Walmart will raise wages for 425,000
workers.

The wage increases mean that about half of the company’s 1.5
million U.S. workers would earn at least $15 an hour.

Ogilvy Consulting
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CLIMATE

Brands are realizing carbon
neutrality and compliance
with the Paris Agreement is
the baseline.

To standout and make an
Impact ambitions need to go
higher.

& 55
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P& says it will go climare neatral hy 2080

Walmart

Walmart Sets Goal to Become a

Regenerative Company

Dy

a"g‘é £33

'gf@é@. A netzeroemissions world Is possible
5

Tesla's co-founder is
pioneering a circular system
for electric vehicle batteries

—_

Sklm

> raassaven
e =" Microsoft AN SRR
y DANONE patagonia
h . . IKEA to invest $220 millioninto
Sustainable Food RN becoming 'climate positive’ Why Regenerative Organic?
RevolutionNet zero by
2050
LOREAL " » | ,
L AT\ Starbucks announces multi- Microsof: will o2 carbon nagative by
1 }ln)x”:: \h(,‘|\|\ hl.( )r:“:] . ‘ .?& decade aspiration to become 20320
al v ¢ ennrely . resource positive
sustainable by 2030
® o o o o o >
Assessing Reducing Neutral Neutral Neutral Positive Positive + Circular
impact impact impact impact impact impact historic impact business
model
(scopel) (scope 1&2) (scope 1,2 3)
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HEALIH
INEQUALITY

Brands responded to COVID
with a variety of tactical
Initiatives.

The spotlight is now on big
pharma and vaccine distribution.

INSIDER

Apple, Ford, and GM are stepping up to address global
shortages of ventilators, hand sanitizer, face masks, and
gowns. Here's a running list of companies helping out.

INSIDER

Starbucks is giving employees and their family
members 20 free counseling sessions a year.

«CUT

CORONAVYIRUS | APR. &, 2020

|.ouis Vuitton Is Now Making Face Masks and Gowns

Unilever Canada Extends Maple Virtual
Care Program for Employees

CNBC
Merck “':1” hdp Il.lakCJO!lnSOIl &JOhIlSOIl J&J Covid vaccine distribution in poor,
coronavirus vaccine as rivals team up to help Black communities raises race

. questions
Biden accelerate shots et e e e

Ogilvy Consulting
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“Don’t jump on bandwagons & virtue signaling.

You must get serious about Vs N
walk ahead of the talk, because real impact is critical
to build licence, legitimacy, authority over years.”

- Alan Jope, Unilever CEO

Ogilvy Consulting
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QUESTIONS TO ASK
YOURSELVES MOVING
FORWARDS
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WHERE ARE YOU IN YOUR APPROACH TO
SUSTAINABILITY AND POSITIVE IMPACT?

Explore and define
sustainability impact.

Encapsulate sustainability ambition.

Prioritize current initiatives and new
opportunities.

Define a holistic narrative and
priority audiences.

Ogilvy Consulting
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WHAT'S YOUR STANDOUT
SUSTAINABILITY STRATEGY?

Amazon'’s ‘climate pledge’
commits to net zero carbon
emissions by 2040 and 100%
renewables by 2030

Amazon Pledges S$2 Billion
Climate Fund, As Its Carbon
Emissions Grow

Ogilvy Consulting 39



HOW DOES YOUR NARRATIVE
REFLECT YOUR JOURNEY™?

Zara clothes to be made from 100%
sustainable fabrics by 2025

@he Washington Post
Owner says its brands including Massimo Dutti and Pull&Bear will

Ben & Jerry’s pointed call to ‘dismantle white all follow suit
supremacy’ stands out among tepid corporate |
America statements

+ Add o myFY
W Unilever vows to reduce
packaging

use of plastic

Colgate launches vegan
toothpaste in fully-recyclable
packaging
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WHO WILL DELIVER THE
IMPACT?

Forbes Wonaires Inecvation Leadership Money Business Lifestybe Lists  Adh
Consumers Like Circular Economy on Wants You To Know What Products Arc
Practices—If They’re Not Too Much .

Of A Hassle Sustainable - amazon

889% Of Consumers Want . .
- H&M will turn vour ratty old T-shirt
You To Help Them Make A into a brand new sweater

Difference

Ogilvy Consulting A



DO YOU HAVE A PLAN FOR
COP 267

ELLEN MACARTHUR () S
FOUNDATION Qb5

The new normal: 1.000 companies
are now setting science-based

climate targets

Four new members jOil‘I the Nearly five years after the Paris Agreement, and t 1-12 November, 2021
* Glasgow, Scotland

Foundation’s Circular Economy amidst the major disrupliong and urgent challenges of
COVID-19, we've welcomed the 1,000th company to
100 Network the Science Based Targets initiative (SBTi).
000

ettt et B CLINER | N1 ATV

apRic: B,

Walmart Sets Goal to Become a
Regenerative Company

#netzerohinance
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Thank you.
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