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Secret Lives of Singaporeans is an ongoing collection of
marketer-friendly briefs on the fascinating people of the little red
dot, by planners and PR consultants from the big red agency. It's
not “thought leadership”, it's “inspiration to DO,

Each issue comprises

One thing people in Singapore are talking about
One thing people in Singapore are searching for
One thing that's in the news in Singapore
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WHAT

Cryptocurrencies and blockchain have been hot areas of
investment amongst Singaporeans with investments hitting
a record high back in 2021.

While the crypto market has regular ups and downs, over the
past 2 weeks, the market has been thrown into turmoil, with
the collapse of luna and the UST stablecoin, which are both
tied to the terra blockchain.

Many investors in Singapore lost a significant chunk of their
life savings in days and were left wondering if they could
recover the money, or if the authorities could help. One
Singaporean even filed a police report.

Crypto is a volatile market and investors should be aware of
the risk before going in.

Source: Bloomberg (2022), Today Online (2022) Channel News Asia (2022), Yahoo Finance (2022)

Despite the volatility, crypto is still a ~ $1.7 trillion market
that's expected to reach $32 trillion USD by 2027.

Therefore, brands should be aware of the potential
business impact of crypto and how it could affect their
business model in the long run.

There is currently a growing pool of crypto-enabled
affluent consumers who are seeking to make purchases
using cryptocurrencies.

In response to that, more and more businesses in
Singapore are allowing customers to use cryptocurrency
as a checkout payment option.

Brands and businesses can start evaluating and adapting
their payment methods as a long-term strategy to avoid
missing out on this growing pool of customers.

SO WHAT


https://www.bloomberg.com/news/articles/2022-02-08/singapore-crypto-investment-jumped-to-a-record-in-21-kpmg-says
https://www.todayonline.com/singapore/explainer-crypto-crash-why-its-difficult-burned-luna-terrausd-investors-seek-financial-recourse-1901171
https://finance.yahoo.com/news/global-cryptocurrency-market-report-2022-120800380.html
https://www.channelnewsasia.com/business/cryptocurrency-payment-business-bitcoin-ethereum-2680091
https://www.bloomberg.com/news/articles/2022-02-08/singapore-crypto-investment-jumped-to-a-record-in-21-kpmg-says
https://www.todayonline.com/singapore/explainer-crypto-crash-why-its-difficult-burned-luna-terrausd-investors-seek-financial-recourse-1901171
https://www.channelnewsasia.com/business/cryptocurrency-payment-business-bitcoin-ethereum-2680091
https://finance.yahoo.com/news/global-cryptocurrency-market-report-2022-120800380.html
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WHAT

Cheers to Singaporean households as the second tranche of
Community Development Council (CDC) vouchers was

launched on May 11 to help Singaporeans ease the burden
amid a global rise in prices.

To capitalise on the government scheme, Singaporeans are
searching for how they can use and claim this new set of
vouchers to be used at their favourite participating hawker
stores and heartland merchants.

Source: CNA (2022), ST (2022)

(i) Vouchers, discounts and attractive deals are popular
marketing tactics for Singaporeans but brands should
consider leveraging Singaporeans’ love for deals to drive
engagement while also setting themselves apart from
similar marketing tactics.

With global shortages and export bans (chickens from
Malaysia), cost of everyday necessities will continue to push
up the daily cost of living in Singapore. Thus, it could be
more effective for brands to promote everyday smaller-
ticket items (ie. groceries) compared to big-ticket ones (ie.
electronics). This could also bring a human touch to
marketing tactics by reaching out and supporting
consumers in times of need.

(i) Furthermore, as CDC-eligible merchants are mostly
mom-and-pop shops, local heroes, including banks and
telcos, can consider building on or contributing to these
efforts with their own initiatives to support local merchants
while benefitting consumers as well.

SO WHAT


https://www.channelnewsasia.com/singapore/malaysia-bans-chicken-exports-singapore-supply-price-consumers-2703071
https://www.channelnewsasia.com/singapore/s100-cdc-voucher-digital-how-claim-online-singapore-household-2376336
https://www.straitstimes.com/singapore/politics/100-cdc-vouchers-for-all-singaporean-households-to-be-given-out-in-may-as-part-of-measures-to-manage-rising-prices
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One thing in the news in Singapore:

SAY NOTOSCAMS

Image Credits: Google Images
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WHAT

As the digital world grows and more brands go digital, so does
the threat of scams.

From love scams and Carousell cheats, to impersonations of
financial services, government agencies and HR
representatives — scam calls and texts are now an almost
everyday occurrence for people in Singapore. As they
become more elaborate, more Singaporeans, young and old,
are falling prey to these schemes.

At the same time, there has been an increase in ground-up
initiatives to fight fraudulent activities, such as ST's new Stop
Scams microsite in partnership with Singapore Pools, and
businesses adapting their operations to fight fraud and scams.

Source: Mid Year Crime Statistics 2021 — Singapore Police Force (2021)

() As brands and businesses continue to build their
digital presence, they should also consider how to build
customers’ trust and legitimacy in their digital platforms.
In addition to designing infrastructure for cybersecurity,
companies could be more transparent about data usage
as well.

(i) They could also provide users with resources
(guides/manuals/customer support) as a form of
mitigation or share the steps they should take if they've
realised that they have been scammed so users know
that there are processes in place to address/solve such
issues, giving them confidence to continue using these
digital services.

SO WHAT


https://www.straitstimes.com/singapore/courts-crime/more-than-380-victims-lost-at-least-15m-to-internet-love-scams-since-start-of-2022-police
https://www.straitstimes.com/singapore/courts-crime/its-an-arms-race-carousell-spends-five-digit-sum-per-month-hires-more-staff-to-fight-scams
https://www.straitstimes.com/singapore/courts-crime/scammers-impersonate-paypal-in-new-variant-of-tech-support-scam-police
https://www.straitstimes.com/stop-scams
https://www.straitstimes.com/singapore/courts-crime/businesses-adapting-their-operations-to-fight-fraud-and-scams
https://www.police.gov.sg/-/media/64A8EB6D3C8F45A2A762690BFA5B1400.ashx



mailto:secretlivessg@ogilvy.com

