
SECRET LIVES OF 
SINGAPOREANS

Issue #3 – Week commencing 7 March 2022

Authored with pride by Zhang Weitian, Daniel Liu, Q Akashah, Paolo Alvarez, Frederick Tong​



O
G

IL
V

Y

2

Secret Lives of Singaporeans is an ongoing collection of marketer-
friendly briefs on the fascinating people of the little red dot, by 
planners and PR consultants from the big red agency. It’s not “thought 
leadership”, it’s “DO inspiration”.

Each issue comprises
• One thing people in Singapore are talking about
• One thing people in Singapore are searching for
• One thing that’s in the news in Singapore
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SHATTERED DREAMS FOR DREAM CRUISE

One thing people in Singapore are talking about:

Image Credits: Dream Cruises Facebook
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WHAT

Dream Cruises stated that they will be ceasing operations 
after the company failed to secure sufficient funding to 
continue operating the ship. 

The news came unexpectedly for Singaporeans due to the 
recent surge in popularity for ‘cruises to nowhere’ as pent-
up travellers ached for an escape.

There’s more to rejoice for travellers though, as 
Singapore extends vaccinated travel lanes to more 

countries (Vietnam, Greece, Bali etc). 

This is seen in the recent surge of site traffic to 
Singapore Airlines (by 5.2x) and Scoot (by 8.2x) as the 

appetite for travel grows.

For travel marketers, this is an encouraging milestone 
to capture demand as additional VTLs and 

international borders reopen.

SO WHAT
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GOODBYE 1-ALTITUDE

One thing people in Singapore are searching for:

Image Credits: 1 Group website
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WHAT
Searches for “1-Altitude’ surged over the weekend as news
of the highest alfresco bar in the world announced their
departure after 12 years.

SO WHAT

As traditional nightlife establishments pivot their 
business models into the F&B space during the 

pandemic, young adults of today are robbed of the 
joys of clubbing and drinking till the wee hours. 

How does this inform the different ‘rites of passage’ 
our youths go through when growing up? 

For everyday brands (e.g.: FMCG, banking) targeting 
the mass audience, it could be time to rethink and 

create new rituals for Gen Z's and millennials.
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Image Credits: The Straits Times

One thing in the news in Singapore: 

ABOLISHMENT OF MID-YEAR EXAMS
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WHAT

Students and parents rejoiced over the weekend as 
Education Minister Chan Chun Sing stated that schools will 
do away with mid-year examinations. This builds on earlier 
efforts to give students space to develop their interests, 
and focus on their learning and less on marks.

The ministry saw a positive impact from the removal of 
mid-year examinations at some levels since 2019.

According to an Organisation for Economic Cooperation 
and Development (OECD) study, it was found that the 
anxiety levels of Singapore students (76%) were 
significantly higher than the average (55%) on test 
anxiety*.

We’re collectively hitting the pause as the 
definition of success changes. In a highly 

competitive education system where numbers-
based achievements have traditionally been 
celebrated, what does this change mean for 

parents and their kids? 

For brands taking a stand on societal issues, this 
could be the time to walk the talk and create a 

pivotal, provocative piece of content that talks to 
this national issue.

SO WHAT
Source: The Straits Times



Hungry for more? 
Talk to us at 

secretlivessg@ogilvy.com


