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SINGAPORE’S SUNNY, 
OIL SPILL, AND NO.1 
NEWS SOURCE



EACH ISSUE COMPRISES

Secret Lives of Singaporeans is an ongoing collection of marketer-friendly briefs on 
the fascinating people of the little red dot, by planners and PR consultants from the 
big red agency. It’s not “thought leadership”, it’s

INSPIRATION TO DO

• One thing people in Singapore are talking about

• One thing people in Singapore are searching about

• One thing that’s in the news in Singapore



ONE THING PEOPLE ARE
TALKING ABOUT:

SINGAPORE’S SUNNY
Image Credits: Instagram.com/Hassansunny18



WHAT PEOPLE ARE TALKING ABOUT:

HASSAN SUNNY

Image Credits: Mothership

While Singapore faced a 3–1 defeat by Thailand in the recent 
2026 World Cup qualifier, our national football team 
goalkeeper Hassan Sunny has received overwhelming 
support from fans in China. Sunny made 11 saves during the 
game which indirectly enabled China to advance to the next 
round. To show their gratitude for keeping their World Cup 
dreams alive, Chinese fans have been patronising his nasi 
lemak stall and even transferring money to his business via a 
payment QR code.

SO WHAT:

Authenticity of KOLs:  Overall, Hassan Sunny's combination of 
athletic excellence, international recognition, charismatic personality, 
cross-cultural appeal, and social responsibility makes him a compelling 
and interesting figure both on and off the field. Brands should evaluate 
KOL partnerships by looking at the personality through multiple lenses 
to ensure the connection is genuine and relevant.



OIL SPILL
ONE THING PEOPLE ARE SEARCHING ABOUT:

Image Credits: AP/ Suhami Abdullah and CNA
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WHAT PEOPLE ARE SEARCHING ABOUT:

OIL SPILL
On 14 June 2024, a dredger hit a stationary bunker vessel at 
Pasir Panjang Terminal. This damaged an oil cargo tank on the 
bunker vessel which caused an estimated 400 tonnes of oil to 
be released into the sea.  The oil slick reached various coastlines 
including popular destinations like Sentosa Island, East Coast 
Park, and Labrador Nature Reserve. 

According to Transport Minister Chee Hong Tat, the Maritime 
and Port Authority of Singapore (MPA) responded within 
11minutes of being alerted of the incident. 

SO WHAT:
• Be clear, be swift: Timely communications is critical in 

ensuring that accurate information is disseminated, and 
public concerns about environmental and economic impact 
addressed. 

• Show, don’t just tell: The use of visual media (photographs, 
reports) is helpful in helping the public understand the extent 
of ongoing efforts that MPA and other agencies are taking 
to mitigate the damage.

https://www.straitstimes.com/singapore/transport/mpa-responded-within-11-minutes-of-being-alerted-to-oil-spill-cleanup-to-take-time-chee-hong-tat


ONE THING THAT'S IN THE NEWS:
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ONE THING THAT'S IN THE NEWS:

MOTHERSHIP & CNA TIE FOR TOP 
ONLINE NEWS SOURCE
According to the 2024 Reuters Institute Digital News Report, 
46% of survey respondents use both Mothership and Channel 
News Asia online (CNA) on a weekly basis. 

While CNA has maintained its weekly usage from 2023, it has 
outperformed Mothership in usage frequency and in brand trust 
scores. 32% of respondents use CNA at least 3 days a week, and 
CNA topped brand trust charts with a 74% score.

SO WHAT:
• Adapting to news consumption habits: Reading the news 

is no longer a task we do in silos. It’s now embedded into our 
social feeds. As a result, it is important to keep in mind that 
lines between entertainment and news content are slowly 
being blurred for the consumer.

• Know your audience: Is news just news? Brand trust scores 
have indicated that the readers of Mothership are looking for 
light-hearted and entertaining news, while readers of CNA 
are looking for serious news updates.



Hungry for more? 
Talk to us at secretlivessg@ogilvy.com

mailto:secretlivessg@ogilvy.com

