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Secret Lives of Singaporeans is an ongoing collection of 
marketer-friendly briefs on the fascinating people of the little 
red dot, by planners and PR consultants from the big red 
agency. It’s not “thought leadership”, it’s “inspiration to DO”.

Each issue comprises
• One thing people in Singapore are talking about

• Kinderland’s kerfuffle
• One thing people in Singapore are searching for

• Spooked by Fukushima
• One thing that’s in the news in Singapore

• Presidential elections

Image Credits: 
Unsplashed, Singapore Uncensored
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KINDERLAND’S KERFUFFLE 
One thing people in Singapore are talking about:

Image Credits: Unsplash
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WHAT

SO WHAT

Preschool operator Kinderland has been in hot soup after 
reports emerged of several alleged child abuse incidents at its 
Woodlands and Choa Chu Kang branches. Some of these were 
filmed by a whistleblower.

To make matters worse, it then issued a statement on social 
media that:
“To safeguard our children’s privacy, Kinderland has in place 
company-issued devices to manage all communications with 
parents…to also prevent the misuse of photos and videos of 
our children, Kinderland will now make it a policy that staff 
not use their personal devices during teaching hours. We 
hope that these measures will better protect all.”

Public feedback has been swift and unanimous: these measures 
protect only the school, not the students. Kinderland’s non-
apology missed the point.

Sources: Straits Times, Mothership, Instagram, Google Trends

The authorities have taken punitive and remedial action 
against Kinderland and the staff involved; that’s not the 
focus of our analysis.

But from a communications perspective, brands that 
land in a similar situation in future would do well to heed 
their ABCs:
1) Acknowledge where they fell short;
2) Be empathetic with people and the root cause 

that’s making them upset;
3) Call out what is being done to prevent a recurrence.
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SPOOKED BY FUKUSHIMA

Image Credits: Unsplash

One thing people in Singapore are searching for:
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WHAT

SO WHAT

In late August, Japan began releasing 540 swimming 
pools worth of wastewater from its Fukushima nuclear 
plant into the Pacific Ocean. It has been 12 years since an 
earthquake and tsunami led to one of the world’s worst 
nuclear incidents there.

Shortly after this announcement, a Wall Street Journal 
(WSJ) podcast titled “More countries ban import of 
Japanese food” claimed that Singapore has found 
radioactive contamination in vegetable samples from 
Japan. 

The Singapore authorities have been quick to refute this, 
saying that the podcast referred to a 2011 statement and 
assuring residents of stringent surveillance and 
monitoring measures. The Singapore Food Agency said 
on 3 September that it has not found any samples of 
contaminated vegetables from Japan, and it has not 
banned food products from any Japanese prefecture in 
recent times.

Sources: Mothership, Yahoo News, Google Trends

There may be little to no objective cause for alarm, but 
people were spooked nonetheless. Search volumes 
surged to a five-year high.

F&B brands and retailers might want to double down on 
communications about food safety and sourcing for 
the time being. After all, Singaporeans are a kiasi 
(translation: ‘scared to die’) bunch who would rather be 
safe than sorry.

https://mothership.sg/2023/09/sfa-not-found-contaminated-vegetables-japan-wsj-podcast/
https://sg.news.yahoo.com/singapore-food-agency-podcasts-claim-contaminated-food-samples-japan-051451588.html?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS8&guce_referrer_sig=AQAAAAkSaACYj42C1y9BwyQ5niF_IER6X_7XSp7cp8MUCZfdNN-mHwsTjjPwPLDbwIwuElmXnu58OFakttty8fkTyW2XVOBc8DeLOS8lqLmWU-ZHjEUC4Mph1PL6BEyjmnSjsHuroeKWYvELU2Ara3cNjc4tWOvADjjNtpg-HVIj-d8h
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PRESIDENTIAL ELECTIONS

Image Credits: Singapore Uncensored

One thing that’s in the news in Singapore:
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WHAT

SO WHAT
Sources: Straits Times, Mothership, Reddit, Google Trends

The Singapore Presidential Elections 2023 have been the talk of the town, 
even resulting in a surprise public holiday for the fortuitous people of 
Singapore thanks to the eligibility of two more candidates, Tan Kin Lian 
(TKL) and Ng Kok Song (NKS) to go head-to-head with hot favourite – and 
eventual winner – Tharman Shanmugaratnam.

Yet the elections have been mired in controversy – some might even say 
scandal, after it was revealed that in TKL’s social media posts up to ten years 
ago, he frequently referred to the female populace as ‘pretty girls’.

The online backlash against the blatant objectification of women initially fell 
on deaf ears with TKL denouncing the comments as part of a smear 
campaign, potentially involving his rival presidential hopefuls. 

Even after female rights group, AWARE stepped into the fray, TKL failed to 
see what all the fuss was about. However, he did eke out a reluctant apology 
to keep his bases covered – probably on advice from his communications 
team.

Furthermore, the controversy not only had implications for his campaign but 
also cast aspersion on the integrity of the entire Presidential Election 
Committee for even granting him a Certificate of Eligibility in the first place.

Finally, while this led to him having the highest search interest among the 
candidates – Singaporeans, like everyone else, love a scandal after all – he 
earned the weakest share of votes. This put paid to the adage that all 
publicity is good publicity.

The implication for brands is to:

• Ensure brand principles and values are in tune with modern-day 
standards and attitudes.

• Be wary of rogue spokespeople that may not necessarily reflect 
their brand values and attitudes.

• Tune into the wider dialogue to know how their messages will be 
received outside their core audience.

• Be mindful of repercussions beyond the brand itself – i.e. impact on 
partners, peers and even government bodies.

• Know that the internet never forgets what they have said before.



Hungry for more? 
Talk to us at secretlivessg@ogilvy.com

mailto:secretlivessg@ogilvy.com

