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Secret Lives of Singaporeans is an ongoing collection of 
marketer-friendly briefs on the fascinating people of the little 
red dot, by planners and PR consultants from the big red 
agency. It’s not “thought leadership”, it’s “inspiration to DO”.

Each issue comprises
• One thing people in Singapore are talking about
• One thing people in Singapore are searching for
• One thing that’s in the news in Singapore
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GETTING SLAMMED FOR NOT WORKING 
HARD ENOUGH

One thing people in Singapore are talking about:

Image Credits: Unsplash
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WHAT

Entrepreneur Tjin Lee’s Instagram 
post slamming young adults for 
“[deciding they] don’t feel like 
working hard any more” sharply 
polarised opinion. 

In one corner: those who agreed 
that “dreams don’t work unless we 
do” and defended the value of 
hard work.

In the other: others who said it 
reeked of privilege and having 
expectations that lead to staff 
burnout. Some compared it to
Kim Kardashian’s “get your f-king
ass up and work” rant.

SO WHAT

We’re in the business of marketing, not moralising, so we 
won’t take sides.

But the brouhaha around this post is a reminder to 
marketers to communicate sensitively and 

empathetically about issues regular consumers may be 
grappling with – such as cost of living increasing with 

inflation, as highlighted in previous editions; and mental 
wellbeing in the face of pressure, as some responses to 

the post mention. 

Source: Tjin Lee, Forbes 

https://www.instagram.com/p/CfiK4EdPIsQ/?hl=en
https://www.forbes.com/sites/marisadellatto/2022/03/28/kim-kardashians-widely-mocked-nobody-wants-to-work-comments-taken-out-of-context-she-says/?sh=5ad42605407d
https://issuu.com/home/published/secret_lives_of_singaporeans_issue_7
https://www.instagram.com/tjinlee/
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(ALMOST) EVERYBODY LOVES RAYMOND
One thing people in Singapore are searching for:

Image Credits: ChannelNewsAsia
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WHAT

One of Singapore’s fastest-rising tiktokkers doesn’t quite fit 
the youthful profile of audiences most commonly associated 
with the platform.

Sixty-year-old “uncle Raymond” (@raymondl88) dances his 
way through MRT stations, fire stations, schools and shopping 
malls almost every day. And while security has dutifully told 
him to scram a few times, he has an incredibly wide range of 
fans who keep tabs on where he will show up each day so they 
can dance with him.

SO WHAT

Marketers can be imaginative about

(i) Who is an influencer. It could well be an everyday sort, 
not a gun-for-hire with the works: prepared rate cards, 

perfectly coiffed hair and outfits, and endless preening.

(ii) Which types of influencers to use. They don’t have to 
be limited to those who look like the audiences they 

want to reach.

(iii) What topics to use them for. Case in point: health 
minister Ong Ye Kung danced with uncle Raymond 

and Singapore General Hospital staff to show that it 
isn’t difficult to stay active.

Source: Google Trends, ChannelNewsAsia

Rising searches for “uncle Raymond” since he started dancing in April 2022

https://www.tiktok.com/@raymondl88?lang=en
https://www.tiktok.com/@raymondl88/video/7100035445265861890
https://mothership.sg/2022/06/uncle-raymond-stopped-ite-west/
https://mothership.sg/2022/06/uncle-raymond-stopped-waterway-point/
https://sg.news.yahoo.com/ong-ye-kung-dances-video-tiktok-star-uncle-raymond-022021965.html
https://www.channelnewsasia.com/singapore/uncle-raymond-tiktok-dancing-video-singapore-2751001
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SCAMMING GETS HARDER
One thing in the news in Singapore:

Image Credits: Unsplash
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WHAT

Given SMS’ near-100% reach but vulnerability to spoofing, the 
Smart Nation and Digital Government Group will be 
introducing four measures to foil scammers:

• An SMS Sender ID Registry for legitimate senders;

• A ScamShield mobile app to filter out scam messages and 
calls;

• Multifactor authentication and fraud analytics to 
strengthen scam detection in government transactions;

• And speeding up reporting of scams

SO WHAT

Campaigns to educate consumers on not falling for 
scams are not new. 

But with stricter measures and heightened consumer 
sensitivity, brand owners will now also have to consider 

how to:

• Get their standard operating procedures in line with
these new measures;

• And signal to consumers when their marketing and 
transactional messages are not scam 

Source: Straits Times

https://www.straitstimes.com/singapore/consumer/host-of-measures-set-to-be-launched-to-foil-sms-scammers-teo-chee-hean


Hungry for more? 
Talk to us at secretlivessg@ogilvy.com

mailto:secretlivessg@ogilvy.com

