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҄ᄊǍ̃ࠄʽἻ҄ࠀʷ˔௄ขᜂቤ̂ࠫ੤

ᄊኖ႕௧ౝЦ્੍ভᄊǍ൥ܱἻੈ̓҄ܭ

ᄊடʹေᝍฌК҂ইបࠇਗ਼ࠫХᮏࠇ࠲͘

एᝠѳੋኖ႕ᄊፇ౞˗Ǎతጼᄊ̷̔ੇ౧

ஷǍࠄӊ઺ኖ႕̿ԣኖ႕ᄊ࠲

ࠇਗ਼ਫ਼ଂଧᄊᮏࠇᤈ᣿ሮ˗Ἳੈ̓Ѿၹښ

஝૶̿ԣХ̵̔௜஝૶˨ܱᄊ஝૶Ἳ౏ᛦ

᧚ᄬᄊǌʷᒱভᄊ᛫ढ़ǌֶ̗໘ਓए኎Ǎ

ੈ̓Ѿၹᤈ̏ፇ౧౏੪ᤵইបएኖ႕Ἳࣟ

Ұࠇਗ਼̿దॎ֗௄ॎᄊவरծळԪ͕Ǎ

˷᝵Ἳ̀ښᝍ̀ইបएኖ႕ᄊళ౏ᡖ

ҹՑἻࠫ̆ʾ᭧ᄊ᫈ᮥἻ০ࣃፃద̀

ᒭࣂᄊንವὉ�

• ᄊࠇԣ̀ᝍᮏ̿ࠇᤰ᣿̀ᝍᮏ͵ݠ̓ੈ�
ਖԪ֗ਝమ౏଎үԠˁࣳथቡᐏጇ὎�

• �ੈ̓ᄊូಊፇ౧ښ͵ݠՑ፞ᄊᖍࢺࠇͻ
˗ԧ૙ͻၹἻ̰Ꮻ˞ֶྡծळఞܳᄊવ

ઐᏨ὎�

• Ѿၹ஝૶౏नԧழֶ̗֗఩͵ݠ̓ੈ�
ҬἻ̿ծळ͘ր὎�

ᄊֶྡηৌ֗ἷੋἸ̓ੈ࣋ԧ͵ݠ̓ੈ•
ੈ̓ᄊࣱԼἻ̿ఞڡݞˁᮏࠇथቡᐏጇ

ࣳஈ̵ؓ̓ᄊடʹֶྡʹᰎ὎

᣿ԝἻࣹշ׸ᄊጼౝᖍࠇᄬಖ˟᜶ʹဘښ

ஆᄞʽἻඌብ͍ˊᤝරᄊ௧ˊҬܙ᫂Ǎͮ

̭ܹἻ০ॹᮌ̿అਦᄊ఩ҬᏨᄊᢶ͋౏न

թᮏࠇᄊʹᰎ˨஻Ἳښᮏࠇኄʷ൓ˁֶྡ

ᄊ̉ү˗ࡃᄾ൤̀ᝍࣳᩚ̵̓ࠀǍၵᒰἻ

ᤇ᜶એӴЏ఻Ἳښᮏࠇԧဘֶྡ˨Ғᩚࡃ

௧Л᭧ইបúú༏ԧԪ͕ᄊࡃǍᤈ̵̓ࠀ

ֶྡইបἻᝨ̵̓ԠˁХ˗ࣳፌ́ݒҵἻ

ᝨ̵̓ඈ൓զ҂ֶྡ๗ৌ௑ᦐదਫ਼ᝏүǍ

Ꮏ๗ᠠᏨݘ౧০ਇ̀ᝍఞܳἻԻ̿ᐏጇݠ

ʹᰎڄ᫳Ǎੈ̓ᒱҧ̆ࣟҰֶྡښˇႍՊ

᡻Ǎࠄইបएኖ႕ԣूܙڡ

୲ͻʽԻᛡᄊ˟स

̾
̡
η
఩
ᄊ
˟
स

᠉
Ҭ
ʽ
Ի
ᛡ
ᄊ
थ
ᝬ

᫳ڄ

ֶྡ

ˊҬ

ᮏࠇ

ʾவڏ᛫௧ੈ̓˞ඈͯࠇਗ਼౞थ˔̡ইបएኖ႕ᄊ۳ᆩǍស
ʼᝈॎႀʼ˔Տ኎᧘᜶ᄊᦊѬጸੇἻӊ઺ʷ˔̡̾η఩ᄊ˟

सἷ݀ᑨ֗ЯॷἸǌ᠉ҬʽԻᛡᄊ˟सἻ̿ԣ୲ͻʽԻᛡᄊ
˟सǍ

᧔ԩ�
Ց፞ᛡү

13 Л᭧ইប Ꮏ๗ᠠᏨʹᰎݘ



Ogilvy Experience boasts a global team of data strategists, product 
managers, designers, solution architects, and engineers who create 
experiences at the intersection of customer unmet need, business 
imperative, technology, and data possibilities. Together, our teams 
deliver comprehensive strategies and full-funnel experiences that 
deliver speed-to-value for clients at scale.  

The Lacek Group is a Minneapolis-based, data-driven loyalty agency 
that has been delivering personalized, engaging customer experiences 
for its world-class clients for more than 25 years. The Lacek Group is 
an Ogilvy Experience company.

TOTAL LOYALTY OGILVY EXPERIENCE14

EXPERIENCE

Lacek�ᬷ̆ͯڄᎿڎ௚ᬁࡉฉѾள࣊Ἳ௧ʷࠒ஝૶᯶үیইប

एԧ࡙఻౞Ἳ25 ࣲ౏ᒱҧ̆˞Лုᰴቫࠇਗ਼ଢΙ˔ভӑǌదծ

ळҧᄊࠇਗ਼ʹᰎǍLacek ᬷڄ˷௧ݘᎿ๗ᠠᏨʹᰎ௃ʾНՃǍ

EXPERIENCE 
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ᝍхவವ౶౞ࢺ֗࣎ሮ࣎ጸੇᄊЛုڄ᫳Ǎ̵̓ᅌᅋࠇਗ਼ᄊళ

᣺ᭊරǌˊҬᭊරǌ੿ష̿ԣ஝૶ԻᑟভἻ̰Ꮻ˞ࠇਗ਼ѹᤵʹ

ᰎǍੈ̓ᄊڄ᫳ᤰҧөͻἻଢΙЛ᭧ኖ႕֗Лນ᥋ʹᰎἻࣟҰ

ဘǍࠄਗ਼ঌᤴ᣺ੇ᜻വӑᄊ͉ϙࠇ



ᭊ̀ᝍఞܳηৌἻឰᐏጇὉݠ

nb.cn@ogilvy.com

mailto:nb.cn@ogilvy.com

