




















APPENDIX:
EMERGING CHANNELS

Gifttalk [ L4773 ), as a new generation ecommerce platform, focuses on gift and
global good-quality product guideline, which includes gift, furniture, apparel, accessory
and snack category. Users can not only check handpicked goods, but also choose
domestic and global gifts by preference.

Jiaoyimao [ 32 57 ) is a mobile game trading platform that gamers can do transaction
on game currency, property and game ID. The transaction is consisted of national ios,
Andriod system, etc.

Rural Taobao [ R#$7= ) is a Alibaba’s strategic project. Alibaba deeply cooperates
with governments in different regions, leverages ecommerce platform as foundation to
build up service net in both county and village to realize both-way function on ‘Internet
goods to village” and ‘rural goods to city'.

Pinduoduo ( #f% % ] is a mobile shopping APP with social attributes. User can launch
group buying together with friends, family or neighbors to get better price. It aims at
generating man power to use better price to get better products.

Xiaohongshu [ /[N 2T ] is established in 2013, as a shopping sharing community with
consumer’ s purchase UGCs, which has been grown into one of the biggest global
community ecommerce platform. Xiaohongshu is not only a community, but also a
cross-border e-commerce platform with full of consumer’s word of mouth. There is no
commercial promotion on Xiaohongshu, only real comments on dynamic product,
which not only makes the product more reliable, but also delivers authentic lifestyle.

Ujipin ([ it ) is one of the biggest B2C ecommerce platform of design brands. It is
established on 2011, focuses on global well-known design brands to offer consumer
daily goods with better design and quality, meanwhile with membership discount.
Compared with regular ecommerce platform to offer standard products, Ujipin more
focuses on global buyer team to offer well-designed product in stationery, furniture,

electronics and accessory industry.




