HOW SOCIAL MEDIA
ENHANCED THE

SUPER BOWIL
EXPERIENCE




SOCIAL IS CHANGING
THE SUPER BOWIL
EXPERIENCE

This year's Super Bowl #57 took place on Sunday,
12th February. This is the annual event that not only
football fans wait for impatiently, but advertisers as
well.

After looking closely at the key ingredients of this
year's campaigns, social media is playing an
increasingly important role in helping brands battle it
out for attention — from long before the game with
social teasers, to during the magic - all the way to
post-game buzz.




QUICK OVERVIEW & KEY STATS:

Social is clearly driving results:

of brands that ran

{
d ads during the Super Bowl|

115 miillion

brands used an associated campaign
'/
¢ hashtag

40,, of young adults are second screening
while watching TV

Forbes, 2023. Sporting News, 2023. BrandWatch 2023, Statista, 2021
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1. THE GAME
BEFORE THE GAME

Brands are using social to win the battle for attention and
stand-out even months before the game starts.




1. THE GAME BEFORE THE GAME

Pringles teased collaboration with a
surprise artiston IG
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Popcorners teased one month in advance,
building a whole social campaign with content
made for social
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9.699 likes
popcorners Say. Our. Name.

General motors x Netflix released
teasers of its ad before the big day

| thi'n\k | took a w}.ong turn

afd

that twisted piece of metal.
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TAKEAWAY

Brands leverage social to
roll-out early ads & teasers
building anticipation,
engagement and buzz,

garnering a greater reach &
making their content stand-
out even before the Super
Bowl.

A revealing entire ad before might
take away the surprise element.

OSL



WITH NEW AUDIENCES /&

J* TikTok
r

; ak/d(salt

Content Creators & Influencers are playing an increasingly
bigger role to help brands reach & connect with audiences.

3 Game Day Foods ¢
You Can Hack
Using Mayo!




2. SCORING WITH NEW AUDIENCES

State Farm partnered with TikToker Hellmann’s partnered with food influencers Fenty created an event with
instead of launching a tv ad to give recipes for the Super Bowl influencers before the Super Bowl

TAKEAWAY

FULL RECIPE IS
IN THE CAPTION

Partnering with creators
is an effective way for
brands to reach intended
audiences and become
relevant. Especially to
help brands resonate

llllllll
.....

with younger generations
who are more influenced
by creators than
celebrities - and are
often second-screening
while watching TV.

Lena Situations ® - 1"

You Can Hack |
Using Mayo!

Réponse a @ Johanna Chaffard je poste
ce TikTok en gueule de bois des martini

J3 Where Have You Beenx The Hills (C..

Ajouter un commentaire... @ ﬁ @

OSL



RIHANNA'S PR STUNT HAD AN
IMMEDIATE (Er MASSIVE)
EFFECT ON FENTY AS WEL

Rihanna surprised everyone — not only with her
amazing performance nor by revealing her
pregnancy, but also by her clever marketing
skills.

During her half-time show performance she did
a quick touch-up of her make-up — a quick ad
for her brand, Savage X Fenty. This resulted in
search volume increasing by a staggering 833%
immediately after, as well as a 390% boost in
song sales, 211% increase in on-demand
streams.

’ Digital & search
intent’s importance

OSL

Forbes, 2023



3. UNLEASH THE
SUPER BOWL EXPERIENCE

Engaging audiences, and enhancing their experience
with participation & challenges.




3. UNLEASH THE SUPER BOWIL

Doritos launched a TikTok ad
asking users to share their dance

O)

{ Q Rechercher

-(iong;a-t-s Angie on winning
the #DoritosTriangleTryout
Tay Look out for her cameo '

I
#duet with ﬂ‘éf%ﬁ‘aﬂ.‘éb% Super Bowl!
#doritos_partner Congr... Afficher plus
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Voir la traduction

JJ Let's Get It - @All Good Folks

Doritzs
v

#DoritosTriangleTryout

t ! 13,4B vues

[d Ajouter aux Favoris

Pringles launched a challenge with
Meghan Trainor & her viral TikTok song

& .
-
{ Q meghantrainor
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/. »
#ad happens to the PESHO( us®- A0l
g _
show me how you get#sy. Affichepplus
Partenariat rémunéré |

Voir la traduction

JJ son original - @Meghan Trainor

Ajouter un commentaire...

#StucklInPringles

l t 69,0M vues

[d Ajouter aux Favoris

Amazon created a Dogception
challenge

Small Business L

#dogception

5.5M views

TAKEAWAY

Inviting audiences to take
partin a challenge is a
way to build a stronger
community taking the
conversation online and

garnering greater reach,
in many cases achieving
virality - and most
importantly creating an
extended and enjoyable
experience for viewers.

OSL
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4. TAPPING INTO CULTURE

Dunkin’ Donuts leveraged Ben Affleck, famous meme General Motors using Netflix’s most e.l.f. Cosmetics with Jennifer
on the internet for being a fan of the brand known shows to talk about electric cars Coolidge from White Lotus

TAKEAWAY

The real-time nature
of social media allows
brands to tap into
trending topics and

conversations, and
leverage this to
create interesting and
engaging content to
resonate with
audience.

OSL
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Avocados from Mexico’s immersive website
activities like Al to create personalized song
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X CLOSE

GOODNESS HOTEL LOBBY INNER GLOW SPA

Create a personalized postcard to send Tracey Edmonds' got a nutritious recipe,
to your friends, customize your own music tips and tricks, and more waiting for you
track, or pick up a souvenir from the Big inside. Namaste and stay awhile. .

Game Goodies Shop. Enjoy your stay!

FLAVOR-LOUNGE GARDEN OF GOODNESS

Kick back in Deion Sanders' Flavor Get heavenly avocado recipes, mix up
Lounge to get the goodest flavor-packed new music for your TikTok squad, and

guac recipe, tips for good times, and even get the chance to win free swag.
more — all certified to #MakeltBetter. You've got full VIP access! N

GENIUS “«s LAB

We're mixing up something good in here, and for once
it’s not guacamole. We're analyzing your music

listening habits, favorite songs, and top genres, and
adding an avocado twist to produce a fresh chart-
topper just for you. In other words, avocados can take
anything, even your fav music, and #MakeltBetter.

INSTRUCTIONS GET STARTED

Limitbreak released NFTS via a QR code, yet for
most it didn’t work

oo FREE

DIGITAL COLLECTIBLE

SCAN NOW

LIMITBREAK  DgDaigalas

www.limitbreak.com

5. CAPTURE ATTENTION WITH TECH

Alaska Airlines teased before the
game a ChatGPT generated ad

(Scene opens at an airport check-in counter. Tan France,
dressed in his signature style, is standing at the counter
with a suitcase)

TAN FRANCE:
Hi, I'm here to check in for The Big Game.

ALASKA AIRLINES AGENT:
Of course, Mr. France. We're glad to have you on board.

(Tan looks around the airport and notices that everyone
is dressed in their team's colors, including the Alaska
Airlines agent)

TAN FRANCE:
Oh, I see you're a fan of the opposing team.

ALASKA AIRLINES AGENT:
Yes, I am.

TAN FRANCE:

TAKEAWAY

New tech helps brands
to create engaging
experiences that can go
further and beyond just
a TV ad. It can even
enable content creation

through these
experiences (e.g.
Avocados from Mexico
Genius Music Lab) and
get users to amplify
their experiences.

OSL



IN CONCLUSION: SOCIAL CAN
GREATLY HELP TRANSFORM &

AUGMENT A BRAND'S
ADVERTISING EXPERIENCE

BEYOND TV
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Contact: mathieu.gillain@social-lab.eu



