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Tell us 
where you 
are dialing 
in from!

What’s the weather 
like in your city?



Do you 
want this 
deck?

It will be available for download 
shortly after the webinar on: 
slideshare.net/socialogilvy   

And the recording up on 
facebook.com/OgilvyConsulting

http://slideshare.net/socialogilvy
http://facebook.com/OgilvyConsulting


Content with borders: 

How covid forced us to reinvent a seaside festival, and how we pivoted - and 
reinvented the whole thing in a wholly different digital form. (5mins) SAM 

• What is Nudgestock? 
• What’s its history? 
• Why have we previously been attracted to the coast? 
• What was the mindset this year? – lemons into lemonade 

  
Nudgestock in Numbers (2-5mins) - Kimbo? 

• From 450 to 120,000 - What facts can we share? – 120,000 views / global 
viewership of 15hrs of content.  

• Social impressions 
• The breadth and range of sign ups and interest (sector, territories, industries, 

titles) 
• How were we able to deliver to both the masses (i.e. the main event) and 

focus on individual interests (Side Tents) 
  
Content with borders: (5 mins each) Sam, Kimbo Mike 

Global rollerdex (greatest names in our industry) - Mike (5 mins) - Line-UP slide 
(dont want them to be on the same plane) 
• Dan Ariely 
• Cass Sunstein 
• Dilip 
• Laurie 

Breadth (Rock, Pop, Funk) - Sam (5 mins) 
Laurie Santos 
• Sonia (deletion effects - uni doesn't teach what you don't know) 
• Xe Hu  
• Geoffrey Millar Diana Fleischmann 
• Fuck - SoniaGoogle 

Diversity - kimbo 
• Diversity Panel – started a conversation we need to finish. “We’re looking 

where the light is good rather than where they actually are”; highlight the 
commitments made by our panellists 

Production implications 5mins – Anna /Mike          

What did we learn in the pivot?  Anna 
• From physical to digital - Technology used/Digital production 
• Broadcast > Runsheets 
• Minute by minute  

 From a virtual conference to a 15hr broadcast Mike 
• Different viewing habits - signposting/visual 
• From networking to community 

• Interaction 
• Tried different things - where are you watching Nudgestock from?  

• Variation, Energy, Comms. – keeping people involved 
• We’re in the early days of youtube for businesses/Linked In Live - digital transformation 

•Production value,Fame 
  
The implications for business broadcasting  (10mins) Rory POV 
1. The conditions we’re experiencing is likely to continue in the business world longer than ‘civilian’ 

world – conferences will never be as big as before and will need to offer remote options. 1 to 1 
conversations vs. 1 to 5,000 people… 

2. What can we learn from churches (online congregation vs physical) 
3. The opportunity to own ‘mindspace’ as a business – we can be more famous  
4. Brands are more than publishers, they’re broadcasters / channel owners 
5.  There’s going to be a gulf absence of f2f conversations 
6.   If you want a large audience size / don’t talk about marcomms, talk about behaviour.  Don’t talk 

about accounting, talk about money. 
7.  Geography has imposed a constraint access and the opportunity for all to participate in the 

global economy  - OUR COMMITMENT TO 2021 
  
The bigger implications for behavioural science? (10mins) Sam? 

Sidetents 
Rory POV here? 
Group discussion 
The shared learning on human behaviours that a ‘global’ network can bring. 

  
Wrap up + time buffer/Q&A (10mins) 
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Ogilvy  
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To…
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From 450




From 450

To 120,000+



50 years of  
f2f conversations 

…





Nudgestock in Numbers - KIMBERLY











PopRock Funk
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Content without borders - diversity 
KIMBERLY



Our tipping point 

Is 3.5 %





The Conversation That Matters 

What did we learn about Production? 
(from an event to a broadcast) 

What are the implications for  
the future of business broadcasting? 

What are the implications for  
applied behavioural science?



Questions?



Thank you.


